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1) !��	"# �$ ��!��................���%�$���"� �&	"���'�?

��������	
 http://www.lathamandcompany.com/brand_style.htm
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Brand Graphics

Facial Expression, 

Designs,

Colors 

Brand Content

Ideas,

Attitudes

Ethos,

Beliefs and Morals 

Brand Style

Language,

Tone of Voice

Movement,

Character 
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������*+�(**)�������� 93% "���
�$�/&)�0���1�

����
&�/�� 2��14�"56��� 2%� 
*�

�������

Source: Business Insider Inc., 2011

�������	��
�	���
������������� 12 ������������������
���������� 1 �����
Source: “Understanding Customers” by Ruby Newell-Legner

�!��	���������
" 1 �#"$
����� 9 – 15 �#
�!��	������
" 1 �# "$
����� ����� 4 – 6 �# 

Source: the White House Office of Consumer Affairs, Washington, DC. 
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�$���)+0 ������� physical need

�
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�$+��&�
� safety need

�
�$���)+0 �)+0 ��'4��$�
*"���
��$

social need

�
�$���)+0 �&���)�'���/��/�14�)�'��

ego need

�
�$���)+0 �*��� ��
�$���)�0�

self-actualization need

)"������&
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�$���)+0 �"����
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http://www.indiabix.com/body-language/arm-barriers-gestures/
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Brand Graphics Brand ContentBrand Style

3 330

���$�� �
�$����$ �
�$�%�)�14�	1� �
����/ �
�$8��& ����
����������

 	���0����"� �&
�
������...........................
..................................	
��������������',�������)�


4) $ ���"� �&	"���'��,��*�(��$�....������'��,%+�

Brand Graphics 3 
/���'
55% of a person's opinion is determined by physical appearance.

�'���� (�� ���(�%����

It takes less than a second to form an impression of a 

stranger from their face, and that longer exposures 

don't significantly alter those impressions.
Janine Willis and Alexander Todorov, 2006 
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55% of a person's opinion is determined by physical appearance.
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�����/&       � ���)��           �
4
#+          #$%� 2��
�

 0’ -2’       2’ -4’          4’ -12’          >12’

Edward T. Hall 1966
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: ���������+��<��         
: ��6�)�'��        

: Magic Words     

33% of persons’ first impression is determined by tone of voice. 

7% of what we think of others is based on what they say.
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